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There was Patsy Hampton's article 
about what it means to be a secretary, 
Medical News articles chosen by Norma 
Viana on VDT screen safety and Medi­
care's hospital death rate report, Bruce 
Martin's discussion of team spirit, and a 
description of what BCBSFs Food Ser­
vice Committee is all about. 
A book review by Lisa Massey dis­
cussed color coordination in clothing; 
Jane Wytzka reported on employees' 
progress in attitudes, appearance, perfor­
mance and cooperation; Carolyn Wen­
nerstrom wrote about the Medicare 
appeals process; and Clois Mills des­
cribed the functions performed within 
Medical Review 
Also, there were tips on good gram­
mar, employees' birthdays and anniver­
saries, an article by Janet Crozier about 
visits to United Way agencies ,  and a 
description by Eileen Weimauer of what 
a learning experience it was for those in 
Medical Review to perform the unfamil­
iar task of preparing a newsletter. 
Pat Ainsley, manager of Medicare A 
Customer Service and Medical Review, 
described Team Talk as a developmental 
tool that has worked well because 
employees share the responsibility, 
there's no fixed format, and it requires 
only a small amount of anyone's time. 
The newsletter's first issues were pro­
duced with heavy management involve­
ment, but Team Talk has grown to 
become a product of the employees. 
"It's an opportunity to try to write 
things without any critical pressure;• 
Ainsley said. It enables employees to 
learn something outside their normal 
duties, such as problem solving and 
planning to meet deadlines, she added. 
Medicare A employees also have bene­
fited from a program to create awareness 
and understanding of the importance of 
dressing appropriately in the office. 
"Career Image" sessions focused on 
dressing professionally on a limited 
budget. The results have been noticeable, 
and it's become apparent that when peo­
ple look better, they feel better about 
themselves, and that makes for an enjoy­
able, productive work environment. 
These and other developmental pro­
grams in Medicare A are continuing to 
nurture an atmosphere of sharing and 
cooperation that enhance customer ser­
vice and make people feel good about 
working at Blue Cross and Blue Shield of 
Florida. 
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"There is no doubt in my mind 
that we will be a successful competitor 
in the future ... The HMO will be 
the centerpiece of our product offering." 
William E. Flaherty, President 
William E. Flaherty 
July 19, 1988 
(President's message inside) 
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In terns learn business at BCBSF 
T he Florida Plan has begun participating in the "Inroads" internship program, in which 
companies provide business knowl­
edge and experience to talented 
minority students who may become 
future employees. 
This year, the Florida Plan inter­
viewed 12 Jacksonville area high 
school students and chose Jamethia 
Bivins and Charles Coleman, based 
upon how their career goals matched 
opportunities within the Plan. 
Each student will receive four con­
secutive summer internships, year­
round counseling, and comprehen­
sive training, initially in Private Busi­
ness Operations and Program Budget. 
'This year has been a period of 
development and learning for all of us 
involved with Inroads;' said Al 
Washington, vice president of Human 
Resource Operations. "As we continue 
this experience, opportunities for 
participation will be expanded to 
other divisions in the organization." 
"Inroads" interns Jamethia Bivins (l) and Charles Coleman have worked with 
Anna Carvalho, Leola Flynn and Attie Bridges in PBO Technical Training, 
and Lamar James, Charlotte Brooks and Brenda Francisco in Program Budget. 
Plan shares benefits information 
Jan Humphrey, manager of Employee 
Benefits, recently made a presentation to 
Jacksonville employer representatives on 
section 89 of federal tax code. 
The regulation, which becomes effec­
tive next year, is intended to ensure that 
employers offer benefits of equal value to 
employees at all levels within a company. 
Humphrey reported that BCBSF 
appears to be in compliance with the 
new requirements. 
Customer 
Service 
"Made me feel like somebody" 
Subscriber Susan M. Kennedy wrote, 
"Service is disappearing in this country, 
but Pat Black (Customer Service Repre­
sentative, National Accounts Inquiry 
Unit), doesn't know that. .. She made 
me feel like I was somebody instead of 
just a contract number." 
"Our MVPs": Everyone plays a part 
Merlin Richards (Account Representative, 
Miami) noted every employee's vital role 
in attracting and keeping subscribers 
when he wrote about Mary Herring 
(Field Group Specialist, Miami). "A client 
told me that she was leaning toward 
BCBSF not only because of rates but due 
to the positive attitude displayed by 
Mary during phone calls. 
"(She) made her feel confident and 
comfortable in selecting BCBSF. .. We as 
(sales) representatives are out in the field 
making contacts and getting prospects, 
and yet our most valuable players are in 
the office. Let's not forget them!" 
Professionalism appreciated 
David Rawls, a hospital patient relations 
director, wrote to Fran Keith (HIS Field 
Operations, Tampa), "We do not always 
come in contact with individuals who 
exhibit both good public relations and 
professionalism as you do." 
Pleasantness and efficiency 
"What a fine employee you have in 
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Alfreda Johnson, (Accounting Analyst, 
Cashiers), aJacksonville doctor's assist­
ant wrote. "It is very unusual these days 
for such pleasantness and efficiency." 
'¼ very special talent" 
Helen Schwarz, a doctor's office manager 
in Sunrise, wrote, "As a trainer, Donna 
McClure (Senior Traning Services Ana-
'¼ true professional" 
James A Freaney of Lake Park wrote 
about Debra Nichols (Sales Associate, 
Telemarketing), "Your telephone consul­
tant was a true professional. She was 
patient and clearly knew her business. 
You are to be congratulated upon having 
a person such as she representing you." 
Serving BCBSF's customers with real concern: Mary Herring, Kelly Palmer and Fran 
Keith (insets), Alfreda Johnson, T ina Mitrea, Debra Nichols and Sandra Smith. 
lyst, PAS) has a very special talent for 
making one feel at ease and comfortable . 
. . (She) was always available to help me, 
even if it meant going the 'extra mile'." 
Productive presentations 
Spokesmen for the Florida Georgia Blood 
Alliance and a communications consult­
ing firm lauded presentations by Tina 
Mitrea (Provider Education Specialist, 
Medicare A). They wrote, "You had 
obviously done your homework and 
really had the problem solved before we 
arrived." And, "Without exception, com­
ments on the evaluation forms praised 
her presentation, knowledge, ... and 
ability to answer tough questions." 
Theresa Hartman 
A valuable asset 
The director of the University of South 
Florida's medical clinics wrote to compli­
ment Kelly Palmer ((HIS Field Opera­
tions, Tampa) for her help. "She is an 
asset to you and to us, and she is most 
helpful to us in all respects." 
Attention is appreciated 
The Rev Ronald W Ober of Penney 
Farms was especially grateful for help he 
received from Sandra Smith ((Customer 
Service Representative, Central Certifica­
tion and Reciprocity). 'Thank you for 
giving me your attention in the midst of 
your great workload," he wrote. 
Hartman's effort 
earns notice 
Theresa Hartman of Medicare B 
Communications worked hard as an 
Employees' Club Booster to sell tickets to 
BCBSF employees for a club-sponsored 
trip to the Magic Kingdom. 
She sold 1,274 admission booklets, 
which pleased the folks at Disney World 
so much that they awarded her a plaque. 
Florida Plan employees visit United Way agencies 
Among the BCBSF employees who recently visited Pine Castle Center and other United 
Way agencies in Jacksonville were Sherry White (l-r ), Ann Collins, Janice Ingram, Chris­
tine Johns, Darlene Waddell and Tim Lyons. 
Helping out at the Sunshine State Games 
BCBSF volunteers spent a recent Saturday as timers for swimmers competing in Flori­
da's Sunshine State Games in Jacksonville. T hey were Bob Mahoney (l-r), Tom Stan­
ley, Donna Navarette, Janet Stanko and Elaine Kowalewski. Rich Kuske also helped. 
1988 BCBS Regional Champions 
Southeast Regional champs: Charlie Lightfoot, (front, l-r) Billy Jones,Jim Gray, 
Franh Giordano, Mario Rubio, Tournament MVP Rich Sapp, (bach) Ronnie Rountree, 
Reagan Soots, Travis Bullard, Mihe Devereaux and Mark Hughes. Absent from photo are 
Ted Hagan, Kevin Hursey, Greg Swift and Joe Ruiz. 
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Organizational Realignment 
'We are committed to an effective 
HMO product offering as essential to 
winning in the marketplace," said Wil­
liam E. Flaherty, president of Blue Cross 
and Blue Shield of Florida, during an all­
management meeting July 19. 
"The HMO will be the centerpiece of 
our product line;' he said. "We believe 
that we must integrate the HMO product 
with the rest of our other products in 
order to achieve high performance, both 
in dealing with the health care delivery 
system and in dealing with the custo­
mers and their employees." 
An HMO product affords the most 
involvement in the health care delivery 
system and, ultimately, better control of 
health care costs, Flaherty said, adding 
that HMO operations must become prof­
itable by early 1989 without sacrificing 
future potential. "We must achieve 
higher revenues and lower costs in the 
next six months. We must do everything 
we can to restore profitability by early 
1989;' he said. 
The president noted, "We recognize 
that many industry observers still believe 
the HMO product is the most likely pro­
duct to generate adequate profits in 
future years." 
Corporate performance will be streng­
thened by achieving HMO profitability; 
by improving operational effectiveness 
throughout the organization; by develop­
ing a consistent, integrated approach to 
all lines of business; and by bringing 
HMO and PPO organizations within the 
parent company's organizational struc-
cure, which itself will undergo changes, 
he said. 
'Their continued separation (HMO 
and PPO) results in duplication and 
inefficiency beyond the mere problem of 
coordination and consistency;' Flaherty 
said, announcing that HMO executive 
directors, HOI Support Services, and 
Marketing will now report to Senior Vice 
President Ken Otis. He also announced 
other changes in senior management: 
Finance, Actuarial and Underwriting, 
Private Business Operations, Systems, 
Facilities, and Legal Affairs will report to 
Executive Vice President Mike Cascone. 
Human Resources will include the 
HOI Human Resource staff and report to 
Vice President George Cassady. The HOI 
Medical Division will be part of Health 
Industry Services and report to Senior 
Vice President Torn Albright. 
In addition to his other duties, Senior 
Vice President Bill Dodd will direct the 
HMO Task Force responsible for claims 
and customer service. 
Judy Discenza, vice president and 
Actuary, and Richard L. Thomas, vice 
president of Finance and Planning, will 
report to Mike Cascone and will attend 
Executive Staff meetings. 
The president said that developmental 
work in all lines of business will require 
simultaneous progress by six task forces: 
hospital and physican contracting; inter­
vention in the medical care delivery sys­
tem to achieve efficient, effective, neces­
sary care; improved operating controls 
and management systems; improved 
marketing, product and pricing; 
improved claims and customer service; 
and improved human resource policies, 
programs, procedures and practices. 
The Florida Plan must develop a fully 
integrated approach to providers, to the 
medical care delivery system, and to cus­
tomers by understanding the local 
market and using it to the Plan's advan­
tage, Flaherty said. This will require 
approaching a metropolitan area "much 
as if it were a small business all by itself;' 
with metropolitan managers responsible 
for HMO, PPO and Traditional products 
within their areas. "This new approach 
will be developed on an evolutionary 
basis as we move forward," he said. 
A successful corporation must have an 
organization that can adapt to changes 
in the marketplace, add value, and 
reduce medical costs, but it also must be 
able to attract and retain highly skilled, 
creative people, Flaherty said. That 
requires "the leadership style and corpo­
rate culture that is seen as advantageous 
for their growth, development and per­
formance ... I don't believe leaders can 
lead in the job we have to do unless 
their overwhelmingly most common 
form of leadership is through participa­
tion;· he said. 
The president said that the Plan must 
be "an organization capable of genuine 
innovation - genuinely accepting roles 
we have not had in the past, and not 
making appearances about accomplish­
ments but achieving something, some­
thing very real." 
Seven major corporate objectives that must be achieved 
in order to succeed in an increasingly competitive marketplace: 
• Excellent service - Provide customers with predictable, understandable, "hassle-free" service that's 
consistent with their expectations at purchase, and which minimizes the need for customer involvement 
with payment to providers. 
• Financial Strength - Maintain the Florida Plan as a financially strong and competitive organization. 
• Market Share - Attain dominant private market share consistent with financial soundness, delivery 
of excellent service, and the corporation's overall provider strategy. 
• National Association of Plans - Support a strong, effective national organization of Plans. 
• Organizational Effectiveness - Develop and maintain an effective, highly motivated, and productive 
organization. 
• Provider Relationships - Create sustainable competitive advantage through effective business rela­
tionships with providers. 
• Public Understanding - Gain public and governmental understanding, acceptance, and support of 
corporate policies, programs and actions. 
President reports on Corporate Direction 
Corporate Vision 
• To be positioned and recognized as a leader, an innovator, and a top performer in every market through quality people, 
programs and products. 
• To deliver consistently "hassle-free" service by acting as a customers' advocate with providers and governmental agencies, 
by effecting accurate payment to providers with minimal customer involvement, by ensuring predictability in products, and 
by striving for customer understanding of products and services when they purchase them. 
• To be the low cost producer in all markets through effective management of medical costs and effective program 
administration. 
• To have a satisfied, highly motivated work force by providing a stable, results oriented environment that encourages risk 
taking, provides personal growth and development opportunities, and ensures fair treatment for all employees. 
'There is no doubt in my mind that 
we will be a successful competitor in the 
future, " Florida Plan President William E. 
Flaherty told management employees 
July 19, noting that an HMO product is 
an essential component of the corpora­
tion's portfolio of products. 
Encouraged by the new, high level of 
teamwork growing within the organiza­
tion, Flaherty said that Blue Cross and 
Blue Shield of Florida will achieve overall 
profitability and recognition as an indus­
try leader by offering products with 
greater value at competitive prices. 
This will be accomplished, in part, 
through changes in corporate direction 
which he said were developed with care­
ful consideration of the business climate 
that has produced significant financial 
losses within BCBSF, other Plans, and 
the industry. 
That climate includes continuing fun­
damental changes within the industry; 
the emergence of large, new competitors; 
old competitors developing new strate­
gies to attack BCBSFs position; and 
more customers preferring managed care 
products over traditional products. Also, 
the government continues to try to con­
trol medical costs and increase benefits, 
unacceptably high medical costs keep 
rising, and hospitals continue to 
increase their revenues, especially 
through outpatient services. 
"We must also anticipate some new 
issues;' the president said. "The most 
profound of which, in my opinion, is 
that before very long we are going to be 
held fully accountable for the quality of 
medical care that is delivered by the pro­
viders with whom we do business ... 
because large employers and the govern­
ment are concerned that lesser costs may 
be achieved by means of lesser quality. 
"They are going to want hard statisti­
cal indicators that are specific down to 
Corporate Purpose 
the name of the individual physician in 
order to reassure them that the programs 
they buy from us reflect equal or better 
quality and not simply a tradedown in 
cost and quality." 
Reviewing these and other factors, 
executive management developed 
changes in the corporation's vision of 
what the company is to become in the 
next five years, its purpose, and the 
objectives that must be achieved in 
order to succeed. 
The president emphasized that Blue 
Cross and Blue Shield of Florida has a 
significant responsibility to society, 
adding that employees always should be 
mindful that Blue Cross and Blue Shield 
of Florida "exists at the will of the peo­
ple. We need to maintain an overwhelm­
ing consensus that we do more for them 
(in our business) than anybody else or 
anything else in this country. And it has 
to be real." 
Blue Cross and Blue Shield of Florida recognizes the need of all members of society for quality health care at reasonable 
cost. To meet those needs, the corporation will do the following: 
• Serve local, national and multi-state markets with community-oriented quality health care financing, administration and 
products, with emphasis on the Florida market. 
• Develop and implement innovative, socially responsible solutions to the needs of our customers for affordable, high qual­
ity health care. 
• Provide opportunities for customers to purchase financial services and other related products along with their basic 
health care programs. 
• Capitalize on the corporation's strengths and experience to market products to other insurers or providers. 
• Conduct the business with adequate financial strength to sustain the corporation's long-term comminnent to its members. 
• Provide long-term security and meaningful growth opportunities for our employees. 
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Alfreda Johnson, (Accounting Analyst, 
Cashiers), aJacksonville doctor's assist­
ant wrote. "It is very unusual these days 
for such pleasanmess and efficiency. " 
'¼ very special talent" 
Helen Schwarz, a doctor's office manager 
in Sunrise, wrote, ''As a trainer, Donna 
McClure (Senior 1raning Services Ana-
'¼ true professional" 
James A Freaney of Lake Park wrote 
about Debra Nichols (Sales Associate, 
Telemarketing), "Your telephone consul­
tant was a true professional. She was 
patient and clearly knew her business. 
You are to be congratulated upon having 
a person such as she representing you." 
Serving BCBSF's customers 'Nith real concern: Mary Herring, Kelly Palmer and Fran 
Keith (insets), Alfreda Johnson, Tina Mitrea, Debra Nichols and Sandra Smith. 
lyst, PAS) has a very special talent for 
making one feel at ease and comfortable . 
. . (She) was always available to help me, 
even if it meant going the 'extra mile'. " 
Productive presentations 
Spokesmen for the Florida Georgia Blood 
Alliance and a communications consult­
ing firm lauded presentations by Tina 
Mitrea (Provider Education Specialist, 
Medicare A). They wrote, "You had 
obviously done your homework and 
really had the problem solved before we 
arrived." And, "Without exception, com­
ments on the evaluation forms praised 
her presentation, knowledge, ... and 
ability to answer tough questions." 
Theresa Hartman 
A valuable asset 
The director of the University of South 
Florida's medical clinics wrote to compli­
ment Kelly Pahner ((HIS Field Opera­
tions, Tampa) for her help. "She is an 
asset to you and to us, and she is most 
helpful to us in all respects. " 
Attention is appreciated 
The Rev Ronald W Ober of Penney 
Farms was especially grateful for help he 
received from Sandra Smith ((Customer 
Service Representative, Central Certifica­
tion and Reciprocity). "Thank you for 
giving me your attention in the midst of 
your great workload," he wrote. 
Hartman's effort 
earns notice 
Theresa Hartman of Medicare B 
Communications worked hard as an 
Employees' Club Booster to sell tickets to 
BCBSF employees for a club-sponsored 
trip to the Magic Kingdom. 
She sold 1,274 admission booklets, 
which pleased the folks at Disney World 
so much that they awarded her a plaque. 
Florida Plan employees visit United Way agencies 
Among the BCBSF employees who recently visited Pine Castle Center and other United 
Way agencies in Jacksonville were Sherry White (l-r ), Ann Collins, Janice Ingram, Chris­
tine Johns, Darlene Waddell and Tim Lyons. 
Helping out at the Sunshine State Games 
BCBSF volunteers spent a recent Saturday as timers for s'Nimmers competing in Flori­
da's Sunshine State Games in Jacksonville. They were Bob Mahoney (l-r), Tom Stan­
ley, Donna Navarette, Janet Stanko and Elaine Kowalewski. Rich Kuske also helped. 
1988 BCBS Regional Champions 
Southeast Regional champs: Charlie Lightfoot, (front, 1-r) Billy Jones.Jim Gray, 
Frank Giordano, Mario Rubio, Tournament MVP Rick Sapp, (back) Ronnie Rountree, 
Reagan Soots, Travis Bullard, Mike Devereaux and Mark Hughes. Absent from photo are 
Ted Hagan, Kevin Hursey, Greg Swift and Joe Ruiz. 
Kammer elected 
to statewide 
heaHh council 
Randy Kammer, Senior House Coun­
sel, recently was elected vice president of 
the Statewide Health Council, which is 
authorized by law to advise the governor, 
legislature, and the Department of Health 
and Rehabilitative Services on state 
health policy issues, state and local 
health planning activities, and state 
health regulation programs. 
Having served on the council since 
1984, including service as secretary and 
treasurer, she is currently an appointee 
of Florida House Speaker Jon Mills and 
chairs the Health Regulation Committee. 
Mrs. Kammer also was appointed to 
the Florida Bar Grievance Committee for 
the Jacksonville area district. The com­
mittee investigates allegations of miscon­
duct against attorneys and makes recom­
mendations concerning disciplinary 
action. 
BCBSF men win 
Southeast crown; 
Sapp voted MVP 
The Florida Plan recently won five 
straight games to capture the 11th 
annual BCBS Southeast Regional Softball 
Tournament in Atlanta. 
Rick Sapp, who pitched for the Flor­
ida team, was voted the tournament's 
Most Valuable Player after allowing only 
16 runs while his teammates scored 86 
runs. 
It was the BCBSF Men's third victory 
in as many tournament appearances this 
year. 
Unbeaten in tournament play (14-0) 
and 28-3 overall, they'll be going after a 
national class A softball championship 
this year in St. Louis, Missouri. 
Medicare A fosters personal growth, teamwork 
T eamwork in any organization requires communication, and in Medicare Part A, the reverse is 
also true - employees communicate 
through teamwork. 
During the past year, Medicare A 
employees have published a monthly 
newsletter that they create together. Eve­
ryone has an opportunity to gather news 
for Team Talk, to write, edit and proof­
read articles, and to photocopy, assemble 
and distribute the publication. 
Responsibility for preparing the news­
letter rotates among the four work areas 
(Claims, Customer Service/Medical 
Review, Systems, and Production and 
Quality Control), and each issue reflects 
the area it's from. Government Programs 
and Program Budget also contribute. 
Team Talk offers business news and 
much more. 
For example, the June issue contained 
more than two dozen topics, including a 
message from Medicare A Director 
Shirley Edlin about efforts that have fos­
tered professional growth, enhanced 
performance and self development 
among employees, and about additional 
efforts to improve managerial 
performance. 
There was Patsy Hampton's article 
about what it means to be a secretary, 
Medical News articles chosen by Norma 
Viana on VDT screen safety and Medi­
care's hospital death rate report, Bruce 
Martin's discussion of team spirit, and a 
description of what BCBSFs Food Ser­
vice Committee is all about. 
A book review by Lisa Massey dis­
cussed color coordination in clothing; 
Jane Wytzka reported on employees' 
progress in attitudes, appearance, perfor­
mance and cooperation; Carolyn Wen­
nerstrom wrote about the Medicare 
appeals process; and Clois Mills des­
cribed the functions performed within 
Medical Review 
Also, there were tips on good gram­
mar, employees' birthdays and anniver­
saries, an article by Janet Crozier about 
visits to United Way agencies, and a 
description by Eileen Weitnauer of what 
a learning experience it was for those in 
Medical Review to perform the unfamil­
iar task of preparing a newsletter. 
Pat Ainsley, manager of Medicare A 
Customer Service and Medical Review, 
described Team Talk as a developmental 
tool that has worked well because 
employees share the responsibility, 
there's no fixed format, and it requires 
only a small amount of anyone's time. 
The newsletter's first issues were pro­
duced with heavy management involve­
ment, but Team Talk has grown to 
become a product of the employees. 
"It's an opportunity to try to write 
things without any critical pressure;' 
Ainsley said. It enables employees to 
learn something outside their normal 
duties, such as problem solving and 
planning to meet deadlines, she added. 
Medicare A employees also have bene­
fited from a program to create awareness 
and understanding of the importance of 
dressing appropriately in the office. 
"Career Image " sessions focused on 
dressing professionally on a limited 
budget. The results have been noticeable, 
and it's become apparent that when peo­
ple look better, they feel better about 
themselves, and that makes for an enjoy­
able, productive work environment. 
These and other developmental pro­
grams in Medicare A are continuing to 
nurture an atmosphere of sharing and 
cooperation that enhance customer ser­
vice and make people feel good about 
working at Blue Cross and Blue Shield of 
Florida. 
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"There is no doubt in my mind 
that we will be a successful competitor 
in the future . . .  The HMO will be 
the centerpiece of our product offering .'· 
William E. Flaherty, President 
William E. Flaherty 
July 19, 1988 
(President's message inside) 
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Interns learn business at BCBSF 
T he Florida Plan has begun participating in the "Inroads " internship program, in which 
companies provide business knowl­
edge and experience to talented 
minority students who may become 
future employees. 
This year, the Florida Plan inter­
viewed 12 Jacksonville area high 
school students and chose Jamethia 
Bivins and Charles Coleman, based 
upon how their career goals matched 
opportunities within the Plan. 
Each student will receive four con­
secutive summer internships, year­
round counseling, and comprehen­
sive training, initially in Private Busi­
ness Operations and Program Budget. 
"This year has been a period of 
development and learning for all of us 
involved with Inroads," said Al 
Washington, vice president of Human 
Resource Operations. "As we continue 
this experience, opportunities for 
participation will be expanded to 
other divisions in the organization." 
"Inroads" intems]amethia Bivins (l) and Charles Coleman have worked with 
Anna Carvalho, Leola Flynn and Attie Bridges in PBO Technical Training, 
and Lamar James, Charlotte Brooks and Brenda Francisco in Program Budget. 
Plan shares benefits inform 
Jan Humphrey, manager of Em 
Benefits, recently made a present. 
Jacksonville employer representat 
section 89 of federal tax code. 
The regulation, which become! 
tive next year, is intended to enst 
employers offer benefits of equal · 
employees at all levels within a cc 
Humphrey reported that BCBS 
appears to be in compliance witr 
new requirements. 
